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What is a 
social enterprise?

A business with a strong social /environmental 
mission that reinvests the majority or its profits 

for the benefit of that mission 
(not shareholders/owners)



Key characteristics of 
social enterprises

• Set up to address a social/environmental 
problem

• Most profits reinvested towards helping make 
the world a better place 

• Trading rather than relying on donations
• Independent of the state 
• Can prove they are making a difference 

(creating social impact/value)



Social Enterprise Mark CIC

• International social enterprise accreditation 
authority

• Ten years experience of providing clear 
standards for the sector, defining what it means 
to be a genuine social enterprise

• Led the way in formalising an agreed definition 
of what constitutes genuine social enterprise



Social enterprise 
accreditation

Our accreditations ensure that the social 
enterprise business model remains ethical, 
credible and commercial



The pathway to social 
enterprise excellence
Through our unique accreditations, we provide a pathway to social enterprise 
excellence

Our criteria:

 Must be an independent business
 Must have clear primary social objectives
 Majority (51+%) of any profits made must be dedicated to social purposes
 On dissolution the organisation must distribute assets to social aims
 Must earn at least 50% of income through trading
 Must be able to demonstrate social objectives are being achieved
 Robust governance
 Effective stakeholder engagement
 Ethical and good business practice
 Financial transparency
 Social impact reporting



Benefits of accreditation



Competing & collaborating 
as a social enterprise

• 6 seconds – to make up your mind…
• Values based and business led - USP
• Intellectual property – valuing it!
• Using your social enterprise status – CSR, 

supply chain, procurement etc
• Articulating your values and ethos to your 

community 



Articulating social impact

We offer support and guidance to applicants and renewing 
Mark holders in articulating their social impact.

We use a set of social impact questions, which are designed 
to help you think about the social impact you create, and to 
articulate this clearly and succinctly:

What are the main social differences you have aimed to make?
What actions have you taken to deliver these aims?
What specific outcomes and benefits have been created?
How is your profits used to deliver social outputs and add 
social value?



Articulating social impact

Social impact evidence is displayed in our online 
directory and used to create a Social Impact 
Declaration that social enterprises can use to 
demonstrate their impact



Maximising the impact of 
accreditation

We share resources and toolkits to support social 
enterprises to communicate their credentials and 
take full advantage of their accreditation. 

Top Tips:
• Add the Mark to website & comms
• Display the plaque
• Use the Mark to talk about your social 

ethos and demonstrate your social value
• Mention the Mark in tenders/bids



Register your interest

Web:
www.socialenterprisemark.org.uk

Email:
enquire@socialenterprisemark.org.uk

Ring our helpline:
 0345 504 6536

http://www.socialenterprisemark.org.uk/
mailto:enquire@socialenterprisemark.org.uk
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