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About me

25 years' experience in PR working with brands including
The British Red Cross, Comic Relief, Warner Bros.,
Universal, Sony, Scope and SMEs. Delivered coverage in
business and consumer press locally, nationally and
overseas.

Trained journalist and copywriter - write for the press and
for businesses. Written speeches (Terry Waite MBE) and
TV scripts.

Recent PR: Farmerama podcast & cultural project.
Currently: new Boxpark, ethical fashion & beauty.

My not-for-profit experience is woven into my PR;
consumer needs are changing fast...

Authenticity, tfransparency and integrity
Promoting a purpose, not just products or services

Handling sensitive issues




guardian
| THE s884& TIMES
:;E'-E THESUNDAY TIMES

B



Intfroduction

to PR










Benefits of PR for
social enterprises

Coverage is evidence for funding reports and
bids.

Media amplifies your voice and provides a
platform for positive change.

By sharing your stories you can influence, raise
awareness, educate.

Boosts your own reputation, profile and brand
story.

Attracts like-minded employees, suppliers,
investors and beneficiaries/ service users.

Publicly demonstrate your impact over time.




PR toolkit

Well-presented and media-friendly impact reports — jargon-free, stafistics,
highly visual.

Certification, accreditation, awards and memiberships to support your
reputation and fransparency

Content library - images, video, testimonials, quotes, endorsements, awards,
blog, case studies, survey results.

Established social media profile and engagement.

Your expertise and opinions, e.g. D&, public health, education, MH, business,
finance, environmental justice, food security.

Your ability to move fast.
Honesty and authenticity — you can only achieve so much.

Partnerships — leverage more opportunities.
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How a basic strategy can help

ENSURES YOU'RE SAYING THE A STRATEGY IS BETTER FOR DEVELOPS MEDIA RELATIONS,
RIGHT THING, AT THE RIGHT SUSTAINED, POSITIVE BOOSTS CHANCES OF
TIME, TO THE RIGHIERESISIS=SI COVERAGE AND FUELS YOUR COVERAGE, HELPS YOU TRACK
THE RIGHT WAY. BUSINESS GROWTH SUECESS




Basic
stfrategic
planning
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Setting your goals, PR strategy
objectives and tactics

Creating concise messaging -
your ‘why’ and your uniqueness

Identifying target audience
Planning your timeline

Identifying your USP
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Thousands of outlets to choose from!

Print: academic, trade, business and consumer
newspapers, magazines, journals, periodicals,
newsletters

Digital: websites, podcasts, social media, blogs,
vlogs, newsletters

Broadcast: TV, radio

Events (virtual and in-person): talks, workshops,
webinars, sponsorship

Coverage: hyperlocal, local, regional, national,
international




Media matchmaking

» Find the media that your audiences are likely to be reading/
watching/ listening to.

» Find titles that cover issues that you deal with, e.g. ecology,
educadtion, wildlife, disability, travel, food, yoga, technology.

» Make a list of media titles and find journalists’ contact details.
» Take note of what journalists are frequently writing about.

» Follow on social media for personal interests.



How to find contact details

P Who do you need to speak to?

VVVVVYVYY

P Print and online written press: journalists and editors.

P Broadcast: planners, researchers, presenters and producers
»  Podcasts: producers and presenters

Twitter, LinkedIn and Instagram

Programme or publication websites - About Us or Contact Us
Journalists who've covered one of you're your stories before.
Journalists who've covered a similar topics before.

Google, e.g. journalist Metro mental health

Friends and family!

Use a press database



Structure of a

press release

‘Press Release’

‘Date’ — the date you're issuing the press release (or if
under embargo, the date the embargo is lifted)

Title — short, snappy and attention-grabbing

Introduction — summary of the whole story in 2 or 3 short
sentences.

Body of the story — 3 or 4 paragraphs including 1 or 2
short quotes from key spokespeople commenting on the
story.

‘Ends’
‘Notes to Editors’

‘For more information, contact:’ full name, email and
phone number. Also, add your website link (make sure
your social media is looking polished, up-to-date and
reflects your brand)

Short paragraph - your business background such as a
brief history, location/s, and any awards or key
accreditations.



Current media trends

Business,
unemployment
& economy

Innovative
solutions

Staycations

Good news
stories

BLACK LIVES
MATTER

Social and
racial injustice

People of colour
spokespeople &
commentators

Academics, the
arts, authors,
beauty and

fashion

CLIMATE
CHANGE

BREXIT

LOCKDOWN/
CHRISTMAS

Clips from video
conferences,
summits,
launches, etc

Live video
interviews
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THE SUNDAY TIMES

Best free yoga and meditation online

Pera Bee

Saturday April 04 2020, 12 00am,

The Tirmes

four home makes a great yoga studio

¥ IMAGES

Breathing Tree

Where; breathingtree.co.uk

Rebecca Dennis is among the most sought after “transformational breathwork”
experts and her free And Breathe podceasts feature breathing exercises around a

weekly theme — chakra meditation, anxiety relief and better sleep.



I'HE JEWISH NEWS LOVES
WOMAN AND HOME CUCUMBER CLOTHING IHE TELEGRAPH

CONTACT CUCUMBER

The Telegraph <
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: l Super-cool and safe from the virus
_enee

The Jewish News features Cuctmber Clothing “The Cool Fabric Helps You Sleep”
My 14, 2020

Lifestyle covera




While Oatly's intentions may be good, the situation highlights the challenges
in "ethical" and conscious shopping. Oat milk has benefits compared to

other non-dairy options, including a need for less water and less herbicide

than almond or soy milk, but its large-scale production can still have
problems. As Sian Conway, a self-described "ethical marketing strategist"

and founder of Ethical Hour, wrote in a tweet, the situation reveals flaws in

the food system: "Sustainable brands can't go mainstream & create
widespread change without investment. Investment comes at a cost to the
environment that means 'conscious consumers' can't shop their values even

when they try.

Oatly's huge popularity in the United States has helped spur the rise of new

oat milk products, including from competitors like Chobani. "Oat milk sales




Today Is officially knees-up Friday. Not enty s it
the first Friday after lockdown measures were
eased, but it's my unofficial birthday, Yesterday
was my actual Stst, but today I'm celebrating
with a socially-distanced BBQ and four friends.

1 know a total of six are allowed, but | have to
Include my trainee Dementor daughter even
though her current party trick s to sigh so loudly

foreboding, hopelessness and creeping terror.

Baslcally she's going through her Dark
Lord phase.

I had ta admit to myself that she'd outgrewn
her pet name Bobble when she showed me her
latest video edit of an amputee cartoon
character she'd created. "She didn't actually
have her leg cut-oft,” my goth child explained.
“It's more of a metaphor for the damage that the
world has inflicted.”

“That's lovely, darling.” I trilled. “So do you
think we should serve sparkly bubbies at my
party... or blood of hellhounds?"

I'm here with you every day on our community
pgu,mminq you funny readers' letters, snaps
to find the g
nswm and the silliest pet seifie.

I'd alsa love to hear about memaries of your
best ever UK staycations. Send me some
'il:lums and tell me where you went and with

whom, and why s was sa memorable - the good
reasons and bad!

Send the

me at
T Winchester 5023 3RP.
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SINGING
ON THE
TELEPHONE

Finally someone has realised that our oider
community are not all hackad up to the net and
building an eple Sinatra playlist.

Jazz singer Helen McDonald Is going old schaol
and affering a telephane jazz singalong for music
lovers of a bygane age.

Drawing from the American Songboak to sing
Jaz standards and elassic torch sangs like Lady
Day's God Bless the Child or Ella's How High The
Moon, the entertainer will be taking requests and
singing alang with participants on the blower.
East London's The Posh Club,

local senlor citizens. But say what you like about
youngsters who eat teo many crushed avocados,
thelr analoque singalong Is exactly what's needed
far folk wha've nat yet joined the digital age.

Get in with
‘the In-crowd
and call 01473
561027 from

USEFUL
WEBSITES &
HELPLINES

NHS 111

hittps-/f111 nhs uk/covid-19

Al councils are co-ordinating
emergency SEIViCEs - 508

BIDSSOMING
NDSHIPS

Hennig
Blossa
Friznds
towin
Rhuba

Reuny
Frida
todgy
wour
&g

mflF and tag BBlossombHill, using the

your local website for help of to
get involved.
Ses the NHS wabsite
MY BEAUTIFUL =
updates on Covid-19.
I'm not an expert, but | don't think Karen is For latest information on the
ing to make it o e
When I received a letter last week from going - coronavirus, see govs
John Williams describing how he was HMRC has set up a tax helpline
battiing “difficult gardening conditions. on 0800 0169 588 to suppart.
with hard night frosts, severe winds businesses
now drought”, | wondered which See mirror.co.ul for the laiest
uninhabitable Arctic tundra he was breaking news.
emalling from.
Turns out John was about twe hours ! Mental health helplines:
down the road from me, which just h N MIND 0300 123 3393
shows you how litte | noticed my own e 20 mind orguk/
Bumly |1 Aniety UK 03944 775 774
::x;ﬁm‘um ‘which wits every 5o often and reminds me S
e ive In sunny Chettenham, Samaltans
Gloucestershire, where we're very lucky to have the WWW SAIMATILANS. 0Fg. Uk
beautiful Cotswolds countryside on our doorstep. Refuge 0808 2000 247
“My wifle and | are lvoking forward to having our two (24-hour )}
ehildren and four grandehildren in our garden to celebrate rafuge.org.uk /
aur gelden wedding anniversary in early June." holics Anonymaus
Congratulations to you both - you've been married 0800 917 7650 (24-hour helpline)
almast as long as 've been alive, and | bet you don't argue holics-anonymous. org.uk/
half as much as | do with myself.
1f you have a story to tell about your beautiful backyard, Fora full list of helplines, go to
piease send pictures of yaur garden and a snap of nhs.uk/conditions/stress-anxiety-
oshan.menally mirror.co.uk - and don't forget to tell : ¥ 3
. Sy My new social e SRk

distancing shoes
T I you're feeling a bit lonely,

haVe arnved please don't suffer in silence.

There are loads of volunteers out

there who would love a chat with

you every week.

Esther Rantzen's helpline,

‘The Silver Line, 0800 470 8030

Independent Age 0800 319 6789

rinks favourite
ilis lzunching

Fridays for best mates

e of their Gin Fizz
ind a bunch of flowers.
for four consecutive

1126 June, allyou have e |

ta photo of you and
nd on Instagram,

ing why you're the best of

fag HTogetherLetsBiossom
s | prefer to call it

ogethert
I'm going to enter this photo of ma

Out.

=
STREET
ARTIST

1t's nat be easy being a street
artist when yau're forced ta
stay inside, but happlly for Pat
aka DIff (@dif_artist), he's back out
on the streats of Bristol now and able to use his art
o male sacll comment
wmmllnbnniwydﬂhnqh‘
mnuumnmmmuam
Mlﬂulhuulinliiulnlhll.
“I've been in my studio for the past 10 weeks
caming up with a new plece and, after seeing haw
carrupt Johnsan and Cummings have been, | painted

e a5

Agye UK D800 055 6112
Friends of the Elderly
03002321110

1 you or sumeone you know is
fincing it hard to cope, and nesds
practical help, or someons to talk
things through with, call the
FREE Red Cross support line
0808 1863651 (available 10am-
Gpimn daily).
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Community Corner, PO Box 791, Nnd\ester 023

i\ -~ T The Muppeteer an a wall.”
\\ f only there had been some clue years ago Beris 3RF, or join the conversation on this Facebook group
sl yers gy |y was 2 bumbling feal, eh? www facebooi.com/groups/coronavirusnewsupdates

noides what the occasion was
‘ar why Alls flashing her Press
wy, pass, but | do know that we.
‘were absolutely hilarious.
Right up to tha mament
they barred us,
We first met on a local paper when Al
gave me a lft home in a recycling bin,

SILLIEST PET SELFIE

Anderson from Chelmsley Wood,
Blrmll\vhdnus looking after his god-daughter Courtrey's
pet dragon Flash and walking her gorgeous black pug Ace
‘while she recovers from leg surgery.

THOUGHT
FOR THE

and my best mate, nawal hack Al

Rayden,
siClendaSlaggs for those who remember

with the hashtag

ate Eye's parody of a female

which also doubled as her car | squeezed
in between the empties and stacks of old
nawspapers, and wen: back to har gaff to
share atottle of unspezkably,
undrinkatlz wine.

Teventy years later we haven't stopped

He says of the unlikely couple, “When they're together
in my back garden, Ace will sniff Flash and then sit by
her. Flash is 10 years old and sometimes Ace tries to
play with her, but she's old and just wants
1o lle In the sun"

Flash and Ace sound llke a superhers dus -

“You don't stop laughing

when you grow old,
you yquld' when you




ME = EMTEATAINM

Artist EVEWRIGHT and young people behind v

The design of the community art project was inspired by the Black Panther film

COMPLETE: Arfisl

18

A two-day arts and
food festival called Art
Eat is coming to
Ipswich Waterfront
next month. We found
out more about the
two organisers DAISY
LEES and IONA
HODGSON and what
we can expect.

HOW DID YOU TWO MEET?
We are both from a large
international community in Eas
olt called Old Hall that was set
ago and where both our
fathers still live. Being raised ina
lifestyle centred around growing
food and living together, we both
have an integral sense of the
importance of community which we
bring to our work.

HERE DID THE IDEA FOR THE ART
FR

Wi
EAT FESTIVAL COME
Tona works with m\mldm mm

nd community AR We
o put our skills and cor
- We \w»:l\ well m_urh

and the first

n art fair with
musictan Important part of the
initial idea was to e interest
and provision of v e
Ipswich, and bring high quality
tives to the town. Cathy Frost
from Love One suggested oo thought
about sireet food mr[(lwll aof Art
Eat be

widen the potential
audience for the
lel\ﬂ If theart
oes not tempt you,
()n food will

WHAT CAN
PEOPLE EXPECT
FROM ART EAT?
Two great days
out, loads of live
musicand Dds.

soul. There’s a common perception
that art is an optional extra in life,
but we feel that everyone can enjoy

East Angtlan Daily Times Tuesday Auqust 20,208

THIS IS A CULMINATION OF TWO
YEARS® WORK = WHAT HAS BEEN
INVOLVED IN MAKING ART EAT
HAPPEN?

Reaching out to organisations and

community groups, businesses and
Ipsw

ch Borough Council. Building
lots of essen
producing w)np!

and
SpONSOr \hln
appeal, a huge
amount of
planning,
community
engagement, and
the development

~The Voice and Business Eas

which specialises in marketing
artl

ind creative produ
vices. She works with v

ntial partnerships,

Picture: ELMA GLASGOW) T. MARSHFIELD

t Monthly

Eat Festival celebrates that. Part of
the plan for Art Eat is to attract
residents across Suffolk. Ipswich is

WOrld. Daisy is involved with festival
and tour programming, as well as
art projects with schoo

funding
event.

, new
which we b
Dast two years.

t Eat will be a biannual

THERE IS A STILL TIME FOR
BUSINESSES TO BECOME
CORPORATE SPONSORS OF THE
EVENT. TELL US MORE..

‘The event i;
has massive benefits for Ipswic

free for everyone and

is still open. L
interested in investing Ahﬁ'iﬂ‘w n
0s cts

itive socially engaged pro
act us through the we
host of fantastic be mrm
ors including
e

 been building for the

OUR MESSAGE TO
'HINKING OF COMING TO

?
cekend of it. Come for both
k a hotel, and brir
shoes, hungry bellie:
wd friends. Don't forget to
ound coin for the
me, your community spirit,
.. le, and a desire to have an
awesome weekend to close the
summer. Last but not least, use
nublic transport 3f vou can  Qan wan




Beginner’'s PR
Course for

Ethical
Entrepreneurs

Launches on Monday 11 January

Three modules over six weeks

Text, video and three live group sessions
Optional one-to-one coaching

Contributions from national journalists and
bloggers and an acclaimed press photographer

£399 (one-off or two monthly instalments)
Early Bird promo available
Automated version - £199

https://elmas-pr-academy.thinkific.com/



https://elmas-pr-academy.thinkific.com/

» Power Hour — Strategy sessions >> £99

PR Coaching

» Creative Coaching — Brainstorming stories
and angles >> £60

» Press Release Super Shine — Edit and polish
>> £60

» www.elmaglasgowconsulting.com/prcoaching



http://www.elmaglasgowconsulting.com/prcoaching

Thank you.
| 07738004670

Instagram: @pr_for_wellness_ethical_brands

Linkedin: @EimaGlasgow

Facebook: @EimaGlasgowPR

Linkiree: linkir.ee/pr_for_wellness_ethical_brands - links to

articles, blogs, newsletter sign up and more.

www.elmaglasgowconsulting.com
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