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Your webinar
 About me
 Introduction to PR

 What is public relations? 

 PR myth-busting!

 Key benefits of PR for social enterprises

 PR toolkit

 PR Strategy
 What’s included in a basic strategy?

 Getting into the press
 How to find your target media

 How to find journalists’ contact details

 Structure of a press release

 Current media trends

 My course, coaching and consultancy



About me
 25 years’ experience in PR working with brands including 

The British Red Cross, Comic Relief, Warner Bros., 
Universal, Sony, Scope and SMEs. Delivered coverage in 
business and consumer press locally, nationally and 
overseas.

 Trained journalist and copywriter - write for the press and 
for businesses. Written speeches (Terry Waite MBE) and 
TV scripts.

 Recent PR: Farmerama podcast & cultural project. 
Currently: new Boxpark, ethical fashion & beauty.

 My not-for-profit experience is woven into my PR; 
consumer needs are changing fast… 

 Authenticity, transparency and integrity

 Promoting a purpose, not just products or services

 Handling sensitive issues 





Introduction 
to PR



What is Public Relations?
Diverse and very powerful area of marketing. 
Includes media relations, events, crisis management, blogging, social 
media, internal communications, community engagement and more!
Establishes, nurtures and manages your reputation among the people 
that matter, e.g. customers, investors, community.
Delivered through stories, e.g. business news, personal story of ‘against 
all odds’, customer story, product launches, supply chain story, impact 
story.
People trust brands covered by the media more than adverts.
Trigger a big increase in sales and enquiries.



PR myth-busting!

A press release = coverage

Journalists aren’t interested in positive stories

Getting national newspaper coverage is the most important thing

Adverts are more effective than editorial

PR is expensive

You need a celebrity to get into the media

Journalists only want sensational stories



Benefits of PR for 
social enterprises
 Coverage is evidence for funding reports and 

bids.

 Media amplifies your voice and provides a 
platform for positive change.

 By sharing your stories you can influence, raise 
awareness, educate.

 Boosts your own reputation, profile and brand 
story.

 Attracts like-minded employees, suppliers, 
investors and beneficiaries/ service users.

 Publicly demonstrate your impact over time.



PR toolkit
 Well-presented and media-friendly impact reports – jargon-free, statistics, 

highly visual.

 Certification, accreditation, awards and memberships to support your 
reputation and transparency

 Content library - images, video, testimonials, quotes, endorsements, awards, 
blog, case studies, survey results.

 Established social media profile and engagement.

 Your expertise and opinions, e.g. D&I, public health, education, MH, business, 
finance, environmental justice, food security.

 Your ability to move fast.

 Honesty and authenticity – you can only achieve so much.

 Partnerships – leverage more opportunities.



ADD Video from Kate’s blog



PR 
Strategy



How a basic strategy can help

ENSURES YOU‘RE SAYING THE 
RIGHT THING, AT THE RIGHT 

TIME, TO THE RIGHT PEOPLE, IN 
THE RIGHT WAY. 

A STRATEGY IS BETTER FOR 
SUSTAINED, POSITIVE 

COVERAGE AND FUELS YOUR 
BUSINESS GROWTH

DEVELOPS MEDIA RELATIONS, 
BOOSTS CHANCES OF 

COVERAGE, HELPS YOU TRACK 
SUCCESS



Basic 
strategic 
planning 
includes

Setting your goals, PR strategy 
objectives and tactics

Creating concise messaging –
your ‘why’ and your uniqueness

Identifying target audience

Planning your timeline

Identifying your USP



Getting 
into the 
press



Thousands of outlets to choose from!
Print: academic, trade, business and consumer 
newspapers, magazines, journals, periodicals, 
newsletters
Digital: websites, podcasts, social media, blogs, 
vlogs, newsletters
Broadcast: TV, radio
Events (virtual and in-person): talks, workshops, 
webinars, sponsorship
Coverage: hyperlocal, local, regional, national, 
international



Media matchmaking 

Find the media that your audiences are likely to be reading/ 
watching/ listening to. 

Find titles that cover issues that you deal with, e.g. ecology, 
education, wildlife, disability, travel, food, yoga, technology.

Make a list of media titles and find journalists’ contact details. 

 Take note of what journalists are frequently writing about. 

Follow on social media for personal interests.



How to find contact details

► Who do you need to speak to?
► Print and online written press: journalists and editors.
► Broadcast: planners, researchers, presenters and producers 
► Podcasts: producers and presenters

► Twitter, LinkedIn and Instagram
► Programme or publication websites – About Us or Contact Us
► Journalists who’ve covered one of you’re your stories before.
► Journalists who’ve covered a similar topics before.
► Google, e.g. journalist Metro mental health
► Friends and family!
► Use a press database



Structure of a 
press release

‘Press Release’

‘Date’ – the date you’re issuing the press release (or if 
under embargo, the date the embargo is lifted)

Title – short, snappy and attention-grabbing

Introduction – summary of the whole story in 2 or 3 short 
sentences. 

Body of the story – 3 or 4 paragraphs including 1 or 2 
short quotes from key spokespeople commenting on the 
story. 

‘Ends’ 

‘Notes to Editors’

‘For more information, contact:’ full name, email and 
phone number. Also, add your website link (make sure 
your social media is looking polished, up-to-date and 
reflects your brand)

Short paragraph - your business background such as a 
brief history, location/s, and any awards or key 
accreditations.



Current media trends

Good news 
stories

People of colour
spokespeople & 
commentators

COVID
Business, 

unemployment 
& economy

Innovative 
solutions

BLACK LIVES 
MATTER

Social and 
racial injustice

CLIMATE 
CHANGE

Staycations

Academics, the 
arts, authors, 
beauty and 

fashion 

Clips from video 
conferences, 

summits, 
launches, etc

Live video 
interviewsBREXIT LOCKDOWN/ 

CHRISTMAS



Small 
businesses in 
the media





Lifestyle coverage







The Voice and Business East Monthly



 Launches on Monday 11 January
 Three modules over six weeks
 Text, video and three live group sessions
 Optional one-to-one coaching
 Contributions from national journalists and 

bloggers and an acclaimed press photographer
 £399 (one-off or two monthly instalments)
 Early Bird promo available
 Automated version - £199
 https://elmas-pr-academy.thinkific.com/

Beginner’s PR 
Course for 
Ethical 
Entrepreneurs

https://elmas-pr-academy.thinkific.com/


 Power Hour – Strategy sessions >> £99
 Creative Coaching – Brainstorming stories 

and angles >> £60
 Press Release Super Shine – Edit and polish 

>> £60
 www.elmaglasgowconsulting.com/prcoaching

PR Coaching

http://www.elmaglasgowconsulting.com/prcoaching


Thank you.

hello@elmaglasgowconsulting.com | 07738004670

Instagram: @pr_for_wellness_ethical_brands

LinkedIn: @ElmaGlasgow

Facebook: @ElmaGlasgowPR

Linktree: linktr.ee/pr_for_wellness_ethical_brands – links to 

articles, blogs, newsletter sign up and more.

www.elmaglasgowconsulting.com

mailto:hello@elmaglasgowconsulting.com
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